
Pressure: 
Better for 
Tires and 
Diamonds 
Than 
Humans









52%
climate
change

49%
economic 
inequality

46%
workforce 
reskilling

58%
will buy or 

advocate for 
brands 

based on 
their beliefs 
and values

60%
will choose a 

place to 
work based 

on their 
beliefs and 

values

80%
will invest 
based on 

their beliefs 
and values

People expect more 
from corporations—
and they are putting 
their money behind 
their beliefs.
2022 Edelman Trust Barometer

Businesses are expected to address societal problems.

Stakeholders are holding businesses accountable.



Katrina German
Founder & CEO





FOMO is experienced by

69% of millennials.

$75,000
People with household incomes

above a year

were most likely to experience FOMO.

FOMO impacts those who lack

self-confidence
security&

within themselves.



FOMO NON-FOMO







Addiction - dopamine and algorithms

Visual - 

We also know that social media scrolling can provide us with Dopamine - our feel 
good, our motivation molecule.  

But when we raise our children on social media, it dulls the sharpness of all other 
joys in life - keep us addicted and everything else in your life doesn’t seem as 
engaging - and we know that social media algorithms contribute to this effect. 



What about 
loneliness, 
depression, 
and anxiety?



Rates of anxiety and depression have increased

70% in the past 25 years.

internet for social networking today.

91% of young people use the 



Create 
content 
that 
connects.

Encourage 
JOMO not 
FOMO.

Become 
self-aware 
and share 
that.

Rethink 
your social 
media 
behaviours.



Make 
intentional 
changes to 
your policies.

Create 
accessible 
content.

Disrupt 
misinformation.

Prioritise 
meaningful 
conversations 
over 
transactions.



Even if the 
feel-good reasons 
donʼt appeal to 
you— 
there are reasons 
to make changes 
in your 
communications.









“Like all technology, social media is neutral 
but is best put to work in the service of 

building a better world.”

— Simon Mainwaring


