Bringing The External In:

A NEWSROOM APPROACH TO INTERNAL
COMMUNICATIONS

Rochelle Raven -
Senior Director, Global Internal Communications Hllton




HELLO



Need to add pin code on the day

QuUIZ

Join: Kahoot.it

Hilton




The Company In Numbers
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1.1M - 123

7.1K+
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Communications at Hilton

We are the storytellers for the
people, places and experiences that
enable one of the most important
drivers of human connection around
the world — TRAVEL
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Thank you for being a part of this special community.




1,664

The average number of individual pieces of content we share
with TMs from NOW & FirstUp each year



That’s 32 piece a week...



*Pssssst. That doesn’t include emails, Webex, teams...




[ everything

IS a priority,



Editorial Strategy




Editorial Approach
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© Hilton Global Comms Master Calendar Data  Automations

Comms Master Calendar ~ Comms Team Roster Glossary

E Views B3 Priority Comms & Content & + @ =T B # & =
O A B3 Activity / Activation v H EstartDa...
MONTH
Y 2023-2Feb Count 52
WeEK
Y Week of 1/29 &
1 - Embassy Suites by Hilton Aruba Resort 2023-02-01
2 Black History Month 2023-02-01
3 - New Opening: Embassy Aruba (#1 in Country) 2023-02-01
4 Celebrating Red Velvet Waffle Season 2023-02-01
5 Grammys/BHM Team Member Stories 2023-02-01
6 CIN Reshare - LF Black History Month Kickoff 2023-02-02
7 CIN Linkedin Reshare - Newsroom Social: CNBC Behind the...  2023-02-02
8 Food & Beverage Month 2023-02-03
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Hilton Brands

3= Enterprise / Brand

Embassy Suites by Hilton

Embassy Suites by Hilton

Hampton by Hilton

Enterprise

10 CONTENT COMMANDMENTS

Can Comms or our Channels solve the problem?
Is it TM-centric? Why would they care?
Watch tone of voice — informal, relatable and acronym-free is key!

Assume a zero-knowledge base

Remember thumbnail rules — no words, pictures preferred (for
Lobby Homepage)!

Hyperlink Call to Action
Always double check property names/titles and name spellings
KISS (keep it simple, stupid!), content and language

Be globally relevan

Think comprehensively and always come with a solution/idea! -

2022 Year in Review - Global Internal Communications Report
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Editorial Highlights 2022

Win 5 Nights Away With Your Best Friend

To mark International Friendship Day, we're giving you the opportunity to win a S-night stay with your
best friend.

Fewer, bigger, better:
Reduced content by 80% and drove up engagement

Thank You Team Hilton!
Chris Nassetta & the entire Hilton Executive Committee would like to thank you for all you've done
and continue to do for our guests, communities and one another.

Engagement:
12%

UGC:
73% of all content Team Member generated

Registered Users:
169k —up 53% on last year

Thanks to All Our Team Members!

Today we're kicking off Team Member Appreciation Week. A very big thank you to all our Team
Members around the world!
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PERSONALISATION FOCUS ON UGC



THANK YOU




